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Content Warning:
This presentation includes examples of 
language and images that describe or depict 
people in situations of harm, bondage, and 
distress.

We will give warnings before these examples 
appear to allow for participant self-care.  We 
encourage community care and support for 
those who may be activated by this content.
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Look for 

this symbol



HUMAN TRAFFICKING
What phrases/words come to mind?

MODERN DAY 
SLAVERY

RECOVER

!



HUMAN TRAFFICKING
What images come to mind?

CHAINS

!



We receive messages 
from:
● Mainstream media
● Movies, 

documentaries
● Viral Facebook posts
● Major anti-trafficking 

organizations
● Persons in authority

WHERE



These messages are used to:
● Evoke emotion
● Develop sympathy
● Scare the public into being more 

vigilant
● Sell papers & movie tickets
● Solicit donations
● Define who is worthy of help
● Aid/harm political campaigns

WHY



Are these messages accurate?



Cyntoia Brown-LongVIDEO

!

http://www.youtube.com/watch?v=JLu98fExE5I


Trafficking really looks like:
● Coercion
● Manipulation
● Promises of love
● Grooming over time
● Deception
● Broken promises
● Exploiting vulnerabilities

BE 
ACCURATE



➔ Labor Trafficking ~64-68% of HT
➔ Sex Trafficking (forced & coerced)
➔ Focus on “Minority” / Marginalized 

People
◆ Black, Latinx, and other POC
◆ Missing & Murdered Indigenous Women
◆ LGBTQ People
◆ People with Disabilities
◆ Immigrants & Refugees

BE 
ACCURATE



We want to make sure the 
phrases and imagery (even if 
more accurate) respect the 
stories and experiences of 

survivors, and doesn’t 
retraumatize anyone.

!



!



Consider:
How can we tell the story of 
human trafficking in a more 
accurate and dignified way?



My Story My Dignity
A project of Freedom United

VIDEO

!

http://www.youtube.com/watch?v=5_wgHplvjgk


Instead of focusing on:
●Graphic details
● Suffering and abuse

Focus on:
➔Resilience, strength, hope
➔Preventing and Ending Trafficking

Shift narrative to the Buyers, 
Traffickers, & Systems of exploitation

TELLING 
THE 
STORY





Say This Not That

☑ Sex Trafficker x Pimp

☑ Survivor x Slave

☑ Child Sexual Abuse Material x Child Pornography

☑ Commercial Sexual Exploitation 
of Children

x Child Prostitution

☑ Sexual Exploitation of Children 
in Travel and Tourism 

x Child Sex Tourism



Activity:
Reviewing Media Articles

Objective: Highlight words and phrases that you think 
are good messaging or harmful messaging.

Good Harmful Unsure









County





“Judge says teen murder suspect 
was not a human trafficking victim”
Cincinnati Enquirer; June 8, 2020
● Explains what Safe Harbor is
● Doesn’t name the teen
● Talks about forced drug trafficking
● Explains harm of jailing teenagers

A GOOD 
EXAMPLE



Increase Education & Focus on 
Marginalized / Oppressed Groups:
● Black / African-American People 
● Missing & Murdered Indigenous 

Women 
● LGBTQ People
● Latinx & Other People of Color
● People with Disabilities
● Immigrants & Refugees 

NEXT 
STEPS



Learn more:
● Do’s & Don’ts of Human Trafficking 

Awareness IJPCcincinnati.org
●My Story, My Dignity Guidelines 

freedomunited.org
● Trauma-Informed Care & Response

acesconnection.com

NEXT 
STEPS



Take action:
➔Challenge yourself and your 

organizations to do better
◆ Review & Evaluate materials
◆ Practice for media interviews
◆ Pay Survivors

➔Respond through Op-Eds or Letters 
to the Editor

➔Hold people & organizations 
accountable

NEXT 
STEPS



Questions

Samantha Searls, MSW
samantha@IJPCcincinnati.org
Direct: 513-864-5781 (No cases  please )
www.IJPCcincinna ti.org

@ijpccincinnati @ijpc.cincinnati



Human Trafficking, Health 
Equity, and Academic 

Collaborative

For more information, please visit 
website and contact Dr. Suk-hee Kim, 
Ph.D., COI, MSW, Associate Professor 
in the School of Social Work & NKU’s 

Diversity Faculty Fellow at 
kims16@nku.edu 

https://inside.nku.edu/human-trafficking.html
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